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The purpose of this policy is to generate social value
in the business strategy through a sense of co
-responsibility with the people or groups of people
who live or work in areas that are positively or nega-
tively affected by the operations of Nuvoil Business
Group.

COMPLIANCE.
1. GENERAL.

11 Nuvoil Business Group is aware of the importance
of identifying the impacts generated by operations in
isolated settlements or adjacent areas of the fields
where it operates, therefore it promotes the sustain-
able development of social and environmental
projects to generate a positive impact on society and
the granting of the social license to operate.

1.2 Corporate Social Responsibility in Nuvoil Business
Group is based on the standardized guidelines of the
ISO 26000 guide, it allows establishing solid and
lasting relationships with  communities through
alliances with civil society organizations and local
social groups.

1.3 The scope of this policy is all employees, mana-
gers, and clients of the Nuvoil Business Group, as well
as the communities and/or populations considered
as areas of direct, indirect, and regional influence
where the Nuvoil Business Group develops projects.

14 The linkage programs and actions between the
Nuvoil Business Group and the community propose
to apply a comprehensive strategy of their activities
in order to generate a positive impact in the areas of:
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141 Health and safety.

14.2 Education.

14.3 Productive projects.

144 Infrastructure and equipment.
14.5 Culture.

14.6 Environment.

14.7 Research and technology transfer.

2. GUIDELINES.

21. Understanding and serving the interests of
society, various social groups, and communities
impacted by the operations of the oil and gas sector
is always an important component for the design and
execution of successful and sustainable projects. For
this reason, at Nuvoil, we align the corporate strategy
for community engagement in accordance with the
following:

211 Impact and commitment to the community.
In Nuvoil Business Group, a timely approach with
the populations and communities of influence is
a priority to build relationships of trust with the
interest groups.

212 Social investment.

It is the result of knowing and understanding the
needs of the community, generating an impact
through financial investment in sustainable
projects and in-kind donations.

21.3 Local Content.

Generating social value in the operations of
Nuvoil Business Group is always an opportunity
through the creation of employment, workforce
training; development of local suppliers, and
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supply of local resources and services, a social
performance distinguished by the win-win formu-
la is demonstrated.

214 Indigenous population.

Within the areas of influence of our operations,
the Nuvoil Business Group manages the nece-
ssary actions to interact with social groups of
different identities of dominant groups in society
to defend their rights, and understand and meet
their expectations and interests.

34 Stakeholders.

The rapprochement and dialogue with relationship
groups is a key factor for decision-making and co-
mmitment to sustainable development. Nuvoil Busi-
ness Group establishes the scope for each relation-
ship group as follows:

341 Collaborators:

We provide employment and growth opportuni-
ties within a work environment distinguished by
high safety and hygiene standards, which trans-
lates into well-being for those who make up the
nuvoil team.

34.2 Community:

In alliance with civil society organizations, we
contribute within the communities where we
operate to generate a positive social impact and
grant the social license to operate.

34.3 Suppliers:

We build and manage trust relationships through
the commitment to eligibility standards aspiring
to build fair operations and with sustainability
criteria.
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344 Clients:

We offer specialized technology and innovation
products and services with high safety standards
in each project.

345 Shareholders and investors:

Transparency in accountability allows us to
create mechanisms to increase share value,
manage assets, and generate economic and
social profitability in projects through corporate
governance and social responsibility to supply
innovation solutions in oil and gas.

346 Government:
We operate under strict regulatory compliance.

347 Business chambers, research centers,
institutions:

Promote technology transfer, as well as institu-
tional strengthening on the most competitive
trends in the oil and gas sector.

3. NUVOIL COMMITMENTS FOR THE SUSTAI-
NABLE DEVELOPMENT OF COMMUNITIES

31 Promote occupational health and safety in local
communities.

3.2 Contribute to the implementation, monitoring,
and evaluation of development programs in the co-
mmunity.

3.3 Identify and respect the human rights of the local
community.

34 Implement the guidelines for prior consultation
and social and environmental impact study.
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3.5 Participate with local groups and associations to
contribute to the development of communities.

3.6 Establish channels or broadcast existing ones to
make it easier for stakeholders to transmit their

concerns and suggestions to Nuvoil.

37 Promote and support corporate volunteering
action.

3.8 Maintain a transparent relationship with local
government authorities and community representa-
tives.

3.9 Obtain and maintain the support of the communi-
ties in the areas of influence of our projects and
assets in an appropriate and respectful manner with
the uses, customs and local culture.

310 Recognize and respect the unique nature of
indigenous, tribal, aboriginal and native peoples.

311 Promote co-responsibility with the beneficiaries.
4. MECHANISMS.
41 Social Investment.

4.2 Dialogue to listen and meet the needs of the local
community.

4.3 Corporate Volunteering.
44 Research and technology transfer.

4.5 Training and citizen participation to guarantee
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health and safety.

4.6 Strategic alliances with interest groups.

José Edel Alvarez Delong
CEO
Nuvoil Business Group



