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The purpose of this policy is to raise the sense of 
social responsibility through programs that allow the 
participation of Nuvoil Business Group volunteers in 
community or institutional activities to be carried out 
in public, private or civil society entities that provide 
an improvement in society, environment and 
promoting education with the organization of semi-
nars, talks and forums.

COMPLIANCE.

1. GENERAL.

1.1 Corporate Social Responsibility (CSR) at Nuvoil 
Business Group is based on the guidelines of the ISO 
26000 standard, it allows establishing solid and 
lasting relationships with communities through 
alliances with civil society organizations and local 
social groups.

1.2 In this line, the Nuvoil Business Group promotes 
work practices that cultivate the importance of 
corporate social responsibility to develop skills at the 
service of the community, raise a sense of belonging 
to the company and achieve a favorable, stimulating 
and safe work environment for human development.

1.3 The corporate volunteering of Nuvoil Business 
Group is the Corporate Social Responsibility mecha-
nism whose purpose is to facilitate the mobilization 
of talent, time and energy of employees and their 
families in favor of our social and environmental 
environment.

1.4 The coordination of volunteering consists of 
directing, guiding and governing the group of volun-
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teers in this way it will be possible to request registra-
tion in the activities in an organized way and in a 
structured and non-remunerated framework.

1.5 The scope of this policy and its principles is for all 
employees of the Nuvoil Business Group regardless 
of the positions or functions they perform, operation 
centers and direct family members, willing to contri- 
bute talent, skills and time in all corporate actions and 
skills at the service of their community.

1.6 Volunteer: It is the person who by personal deci-
sion performs actions for the bene�t of another or 
others without receiving remuneration.

1.7 Volunteering: It is the set of voluntary and solidari-
ty actions carried out in a group and in an organized 
manner in the �eld of social organizations, govern-
ment institutions or companies.

1.8 Corporate Volunteer: Volunteer person who dedi-
cates their own time, freely, to collaborate without 
receiving any economic or material compensation, 
rea�rming their own commitment to society and 
contributing to the mission and objective of the 
corporation.

2. BASIC PRINCIPLES.

2.1 Nuvoil Business Group collaborates with civil 
society organizations, establishing agreements that 
allow formal contributions to the development of 
programs, voluntary participation, in-kind or mone-
tary donations for the bene�t of a social or environ-
mental cause.

2.2 The main pillars for the development of corporate 
volunteer activities in Nuvoil Business Group are:

2.2.1 Build citizenship.
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The Nuvoil volunteer assumes co-responsibility 
in the development of actions in favor of human 
rights and the common good. In this sense, it is a 
reason to be a better citizen and build a more 
just and supportive society.

2.2.2 Human development.
The voluntary participation of employees and 
their families achieves the development of new 
skills and the strengthening of existing ones such 
as teamwork, leadership, communication, 
integration, and coexistence.

2.2.3 Linkage with the community. 
Approaching communities of in�uence is a priori-
ty to build relationships of trust with interest 
groups as well as contribute to sustainable deve- 
lopment.

3. VOLUNTEERS’ RIGHTS AND RESPONSIBILITIES.

3.1 Rights:

3.1.1 Promote solidarity and altruism.

3.1.2 Assignment of activities congruent with the 
geographic zones, abilities, character, and prefe- 
rences of the volunteer.

3.1.3 Communication, training, and support in the 
incorporation of their activities.

3.1.4 Have the necessary tools and resources for 
their participation (material, uniform, food and 
transportation).

3.1.5 Report any discriminatory treatment.

3.1.6 Carry out the activity in the proper safety 
and hygiene conditions, avoiding any risk of 
accident and illness derived from the exercise of 
voluntary activity.

3.1.7 Receive a certi�cate of recognition for the 
social value of the contribution as a nuvoil volun-
teer.

3.2  Duties:

3.2.1 Comply with the participation in the activity 
planned in the organization, respecting the goals 
and regulations thereof. (Arrive at the indicated 
time and address and register).

3.2.2 Reject any material consideration that may 
be received from the bene�ciary or from other 
persons related to your action.

3.2.3 Respect the rights of the bene�ciaries in 
their voluntary activity.

3.2.4 Act in a diligent and supportive manner.

3.2.5 Follow the appropriate instructions for the 
purposes that are taught in the development of 
the activity.

3.2.6 Properly use accreditation and organization 
devices.

3.2.7 Respect and take care of the material 
resources that are made available to them.

3.2.8 The proposed activities are suitable for the 
public, however they may be subject to the 
conditions that civil society organizations esta- 

blish for them and the causes they understand.

4. MANAGEMENT PROGRAM.

4.1 All activities carried out by the volunteers of the 
Nuvoil Business Group must generate value for all 
stakeholders.

4.2. The management program involves:

4.2.1 Establish a program of activities (schedule).

4.2.2 Manage the coordination of each area to 
carry out the project.

4.2.3 Measure impact through the following 
indicators:

4.2.3.1 Type and number of activities (child-
hood, health, community environment, 
older people or others).
4.2.3.2 Volunteer hours.
4.2.3.3 Number of volunteers.
4.2.3.4 Employee satisfaction survey.
4.2.3.5 Satisfaction survey for participating 
interest groups.
4.2.3.6 Impact assessment, according to the 
basic principle of CSR, sustainability objec-
tives, or a particular topic.

4.3. Having a standard of measurement is essential to 
understand how the program evolves. The team that 
manages the �agship programs only has objective 
data.

4.4 It will be possible to identify opportunities for 

improvement and apply the available resources 
e�ciently.

5. PROVISIONS FOR THE DEVELOPMENT OF COR-
PORATE VOLUNTEERING.

5.1 Alignment with the CSR strategy. Our volunteer 
policy is oriented to the CSR strategy and model 
established in the social responsibility policy and 
oriented to the following indicators:

5.1.1 Corporate interests.
5.1.2 Motivations of the volunteers.
5.1.3 Needs of the bene�ciaries.

5.2 Volunteer model.
Volunteer Day: This option usually lasts one (1) day 
and takes place once or twice a year. To develop an 
e�ective day, you must:

5.2.1 Validate the real needs of the bene�ciaries.
5.2.2 Plan your day.
5.2.3 Register your participation.
5.2.4 Evaluate the day.

6. GOVERNMENT.

6.1 The president of Nuvoil Business Group's board of 
directors aware that corporate volunteering adds 
value, rea�rms its commitment to promote the initia-
tives that arise as part of the management, creating 
spaces for programs oriented towards sustainable 
development.

7. REPORT AND EVALUATION

7.1 To evaluate volunteer programs, it is essential to 
collect objective information on the project carried 
out, analyze the data and prepare evaluation reports. 
(Indicated in subsection 4 of this policy).

7.2 As part of the feedback process, the di�erent 
agents participating in the program must meet to 
determine the results and impacts.

7.3 It is important to carry out evaluation meetings 
with collaborators, learn �rst-hand their comments 
on the e�ectiveness of the program and the work 
carried out, compile proposals for improvement and 
aspects that have been identi�ed in the evaluation.
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blish for them and the causes they understand.
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5.1 Alignment with the CSR strategy. Our volunteer 
policy is oriented to the CSR strategy and model 
established in the social responsibility policy and 
oriented to the following indicators:

5.1.1 Corporate interests.
5.1.2 Motivations of the volunteers.
5.1.3 Needs of the bene�ciaries.

5.2 Volunteer model.
Volunteer Day: This option usually lasts one (1) day 
and takes place once or twice a year. To develop an 
e�ective day, you must:

5.2.1 Validate the real needs of the bene�ciaries.
5.2.2 Plan your day.
5.2.3 Register your participation.
5.2.4 Evaluate the day.

6. GOVERNMENT.

6.1 The president of Nuvoil Business Group's board of 
directors aware that corporate volunteering adds 
value, rea�rms its commitment to promote the initia-
tives that arise as part of the management, creating 
spaces for programs oriented towards sustainable 
development.

7. REPORT AND EVALUATION

7.1 To evaluate volunteer programs, it is essential to 
collect objective information on the project carried 
out, analyze the data and prepare evaluation reports. 
(Indicated in subsection 4 of this policy).
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7.2 As part of the feedback process, the di�erent 
agents participating in the program must meet to 
determine the results and impacts.

7.3 It is important to carry out evaluation meetings 
with collaborators, learn �rst-hand their comments 
on the e�ectiveness of the program and the work 
carried out, compile proposals for improvement and 
aspects that have been identi�ed in the evaluation.


